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Proposal for Arts requirements

for the Interdisciplinary Entrepreneurship Minor

Introduction 

Current trends reveal an increasing recognition that curricular change is necessary to prepare students for active and involved citizenship in many disciplinary fields. However, a consensus on a well-conceived, cohesive and integrated curricular framework is not clear across the cultural fields. As a viable alternative, the Arts Entrepreneurship curricular strand is based in a rationale of “cultural entrepreneurship;” it is a consistent and practical curricular strategy which potentially extends student understanding beyond personal awareness of social issues and introduces into their disciplinary arts/culture study a multi dimensional approach to social participation.  However, rather than focus simply on subjective and individual dispositions (i.e. behaviors, virtues, etc.) of the “genius” entrepreneur so often emphasized in popular literature, the proposed curriculum is concerned with framing the curricular content and student responses to their world in terms of professional roles. Specifically, the Arts Entrepreneurship track bridges the divide between learning objectives commonly a part of existing arts and cultural curriculum with parallel principles of entrepreneurship commonly underlying business curricula; it reinforces creative and/or critical cognition emphasizing associative, analogical thinking inherent in art sensitivities, broad-based knowledge acquisition focusing on pattern alertness (inherent in problem construction and/or opportunity recognition), and innovative solutions applied through specific improvisational response to the needs of specific cultural environments. (Baron, 2006, p.116) But importantly, the curricular focus shifts from the creation of “wealth” to the creation of “value.” In doing so, it incorporates and encourages time-honored ethical understandings of social engagement through arts and cultural participation.  

Student and Institutional Needs 

Although an interest in entrepreneurship as an academic discipline has been evident among business schools since the 1940s, research on entrepreneurial interests in non business majors has not been available until recently. Levenburg et al (2006), for example, demonstrate that students across all disciplines exhibit characteristics of entrepreneurs. Although a higher percentage of the students surveyed were non business majors, the ability to perceive “new venture opportunities” seems strong across all disciplines. Interest in entrepreneurship courses and programs were stronger among disciplines not offering any support in this area; generally, students expressed a preference for a minor or fewer courses (rather than a major) that would support their already-selected majors. “Following this, it will be important to develop a curriculum and courses that are flexible enough to foster the dreams of students whose hearts and academic majors lay outside the business school.” (Levenburg et al, 2006, p. 280)  

Indeed, some scholars in the field support the idea that a liberal arts education may be more suited to entrepreneurial education because it is not about preparing students to become employees in large firms or corporations.  “Entrepreneurship education should not be viewed as some mechanistic or technocratic process but as a holistic and integrative process which ultimately liberates people from employee status.” (Ray, 1990) When the Department of Art Education offered pilot courses in organizational management and career development based in entrepreneurial principles applied to arts/cultural fields, these research conclusions were reinforced. Enrolled students were majoring in arts, humanities, business, public policy and education; many others express interest in and make inquiry about a potential undergraduate minor or major related to arts/culture administration.  Art Education 481 “Managing Arts Organizations” has been offered for 9 quarters and Art Education 483 “Developing Arts Careers” has been taught at least once a year for the last three years. A third new course, exploring issues impacting the creative sector is scheduled for Spring 2009. Based on early indicators from students, advisors and faculty, a yearly cohort enrollment for the Arts Entrepreneurship track is projected at 20-25. 

Curricular Structure

Similar to the structure of the Entrepreneurship Minor for NEWPATH students in the department of Computer Science and Engineering (see appendix A), Arts students would be required to complete the current 9 hour core of the Entrepreneurship Minor and 3 additional courses offered in the Department of Art Education:
Bus MHR 290 (5 cr. hrs), Innovation and Entrepreneurship in Modern Business
Bus MHR 490 (4 cr. hrs), New Venture Creation
Students would be required to enroll in the following courses for completion of the minor (for syllabi, please see Appendix B):

Art Education 480 (5 cr. Hrs), Art Worlds: Exploring their Reality in the 21st Century

Art Education 481 (5 cr. Hrs), Managing Arts Organizations
Art Education 483 (5 cr. Hrs), Developing Arts Careers: Positioning Passion

(Students would also be strongly encouraged to pursue experiential learning within their home departments to round out their understanding of arts/culture environment. This may take the form of mentorships or internships at festivals, galleries, theatres, etc). 
Student Learning Assessment

Learning Goals:

1. Students will gain the business acumen and managerial skills necessary to succeed as creative individuals in the increasingly complex economic environment of contemporary art-making. 
2. Students will gain expertise in business and management with the understanding of arts/cultural institutions necessary to operate effectively in the specific role of arts administrators and managers.

3. Students will be encouraged to think critically and creatively as potential policy makers about varied policy environments, and current and potential policy practices, and their impact on the role of art in society.
Assessment Plan:

1. Enrollment will be evaluated, as possible, on both the program and course levels on a yearly basis.  On a program level, the number of students enrolled in the minor will be tracked.  Additional student information, such as student major, honors and scholar affiliation, course selection, and performance in the minor will be assessed.  At a course level, enrollment and seat availability in specific minor courses will be evaluated.  Possible barriers to completing the minor in a timely fashion may be shown by enrollment trends.  As students may not declare their minor until application for graduation, retrospective data will be collected and compared to data collected on a quarterly and annual basis.

2. As enrollments increase, assessment will move to a survey of graduating minors, stressing of attainment of the above goals, and the structure, availability and sequencing of courses in the minor.

3. Student feedback regarding curricular content of courses will be solicited, especially in courses that are selected by the majority of students for use in the minor.

Dissemination:

The assessment will be supervised by the oversight committee for the minor and the results will be used for considering improvements in the minor program.  The oversight committee also will summarize the results, along with any plans for changes and improvements in the minor, as a report to be distributed to the Arts and Sciences Curriculum Subcommittee A and to the faculty and academic units participating in the minor.

Administrative Arrangements

Administration of the Creative Enterprise courses will be assumed by the Department of Art Education, including the assignment of Art Education course personnel, course expenses, scheduling, and advertising across the University. 

Advising

Advising will be done by departmental advisors, in conjunction with Arts and Sciences advisors, as well as participating faculty.  Students will be able to declare this minor with their advisors and DARS will be used to complete degree certification.  

Appendix A
Entrepreneurship Education for NEWPATH students: Entrepreneurship Minor

One of the key elements of the NEWPATH program is the training in entrepreneurial principles and practices that it provides to students. An essential component of this is the requirement that all students in the program complete the entrepreneurship minor offered by the Fisher College of Business. 

The entrepreneurship minor program is designed to be flexible to meet the needs of students of quite different backgrounds. This flexibility has enabled us to tailor the program to meet the specific needs of computing students interested in IT entrepreneurship, i.e., NEWPATH students. Specifically, NEWPATH students are required to complete the minor by taking the following courses: 

1. Bus MHR 290 (5 cr. hrs), Innovation and Entrepreneurship in Modern Business; 

2. Bus MHR 490 (4 cr. hrs), New Venture Creation; 

3. Bus Finance 590 (4 cr. hrs), Entrepreneurial Finance; 

4. Bus Mktg & Log. 490 (4 cr. hrs), Entrepreneurial Marketing; 

5. Bus MHR 590 (4 cr. hrs), Leading High Performance Ventures. 

Some of the NEWPATH faculty were instrumental in setting up the entrepreneurship minor program in the Fisher College; and are directly and extensively involved in several of the courses listed above. This faculty, along with the NEWPATH computing, faculty will serve as advisors/mentors for NEWPATH students. 

Appendix B

Art Education Syllabi

